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KARYN BUXMAN MSN, CSP

WHEN IT’S LAUGHTER YOU’RE AFTER
A highly sought humorist and internationally recognized expert in therapeutic humor, Karyn 
Buxman shows people how to manage their stress and improve their bottom line through 
humor and laughter. A former nurse, Karyn realized it was time to leave bedside nursing 
when, as she watched a movie starring Mel Gibson, caught her herself staring longingly… at 
his large veins. She began her career in speaking when she realized it didn’t have to be done 
in 12 hour shifts, didn’t involve body fluids, and didn’t require white support pantyhose. 

Karyn is an active member of the American Association for Therapeutic Humor, International 
Society of Humor Studies, National Speakers Association, co-founder of The World Laughter 
Tour, author of This Won’t Hurt A Bit! and publisher of a quarterly newsletter, Wits & Bits. 
Her hobbies include making beds, folding laundry, washing dishes, vacuuming, and scrubbing 
toilets. (Would you like to buy a bridge?)

What Karyn Buxman, CSP Brings to Your Program
A highly sought humorist and nationally recognized expert in therapeutic humor, Certified 
Speaking Professional (CSP) Karyn Buxman shows people how to manage their stress and 
improve their bottom line through humor and laughter. 

Karyn achieves this through two means. Karyn provides presentation designed to have 
audiences laughing and enjoying themselves, while at the same time taking home a message 
that will improve the quality of their lives and the lives of those they care for. Karyn has also 
created tools designed to reinforce this message long after the presentation is over. These 
include books, a quarterly newsletter, a bi-weekly e-zine, reports, articles (many available for
your publications), toys, recommended reading and resource lists and more.

Karyn’s presentations are based upon four cornerstones

Recognition: Today’s average man and woman are being asked to do more and more with less 
and less resources. One of the most successful means of rewarding employees is through 
recognition, and while this can be easy and cost-effective, it is frequently overlooked.

Perspective: As Shakespeare once said, “Nothing is either good or bad. ‘Tis thinking that 
makes it so.” How you view life’s challenges is a matter of perspective. Humor gives us the 
opportunity to twist, tweak, and play with our pain, allowing us to see it from a different (and 
healthier) angle.

Courage: Taking an active approach to humor may require some people to step outside their 
comfort zone. While this requires some courage, it is well worth the risk. If people don’t 
change their attitudes and behaviors, they are not likely to get different results than they are 
already getting.

Awareness: Many people have heard that humor has many benefits, but feel that their 
situation is unique; that they don’t necessarily have the resources to find and apply more 
humor in their lives. By raising their awareness, we can demonstrate that the resources are 
readily available to them, but it may require some conscious effort on their part to find it.

The attendees of Karyn’s presentations leave with several takeaways: First and foremost, 
they feel entertained, a sense of fun! Because of the rapport building effect of humor, people 
walk away feeling more connected. They recognize that how they respond to life events is a 
choice, providing them with a greater sense of control. And finally, they leave healthier than 
when they walked in, a greater sense of well-being.
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KARYN BUXMAN MSN, CSP

LEAD WITH LEVITY: STRATEGIC HUMOR FOR SUCCESSFUL LEADERS

Successful people—in business, politics and life in general—have something in common: they understand that levity is an impor-
tant trait for effective leaders. Churchill, Kennedy and Reagan were all masters at using wit on the world stage; the characters 
in M*A*S*H used gallows humor to retain their sanity amid horrendous conditions; and your audience can learn how to use 
humor effectively in their daily work lives. Properly used, levity is a dynamic strategy that enhances communication, strength-
ens resilience, and increases engagement. Karyn uses (hysterical) anecdotes, (solid) research, and (practical) tips to help your 
audience leverage levity in the service of better leadership.

This program provides leaders at every level with the skills to harness humor so that you—and those you lead—can build resil-
ience, enhance communication, and boost engagement. Lessons include how to utilize humor even if you’re not funny; how to 
use humor to inspire and motivate; how humor can enhance creativity; and how to keep humor from blowing-up in your face. 
When humor occurs by chance it’s entertainment. But when you use humor by choice you get results. Now you’re harnessing 
an amazingly powerful tool that will help your people experience more success, significance, and happiness.

[Leadership: Keynote/breakout/workshop]

I’VE GOT ONE NERVE LEFT—AND YOU’RE STANDING ON IT

Expanding responsibilities, shrinking budgets, cranky coworkers, family demands, too much to do and not enough time to do 
it! Is it any wonder that we’re all a little edgy? Find out how taking care of yourself can affect your sanity, your success and 
everyone’s bottom line. Learn how to get through the toughest of days and still remain smiling. Discover how to survive and 
thrive in a world of change.

[Resilience/Change/Stress Management: Keynote or Breakout]

FUNNY MEANS MONEY! HUMOR IN SALES AS A COMPETITIVE BUSINESS EDGE

You don’t need to use humor in sales… unless you want to be profitable! Any salesperson worth his or her salt knows humor 
is a great sales tool. But knowing it and doing it can be the difference in closing that sale—or not. Neuroscience reveals that 
“logic tells—emotion sells.” Humor is a fast, simple, and cost-effective route to the emotions. When used correctly, humor 
helps the seller break down objections, holds the buyer’s attention, opens the buyer’s mind, increases the seller’s likability, and 
strengthens rapport. When used incorrectly… well, don’t go there. Instead, join neurohumorist Karyn Buxman and laugh all the 
way to the bank.

[Sales: Keynote or breakout]

AMAZED & AMUSED: STRATEGIES OF THE SANE & SUCCESSFUL

BUILD A BETTER BRAIN- THROUGH HUMOR

I KNOW YOU THINK YOU UNDERSTOOD WHAT YOU THOUGHT I SAID

TOPICS
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KARYN BUXMAN MSN, CSP

AGILENT TECHNOLOGIES
ALLIED HEALTH OCCUPATIONS 
AMERICAN GENERAL FINANCE  
BLUE CROSS BLUE SHIELD 
CPCA 
COMMERCE BANK
CONTEMPORARY FORUMS 
DEFENSE MAPPING AGENCY
DEPARTMENT OF VETERANS AFFAIRS
DIVISION OF LABOR
EMMERSON ELECTRIC
FLORIDA HEALTHCARE ASSOCIATION
GTE 
HBOC
HEARTLAND BANK 
ILLINOIS STATE DENTAL SOCIETY 
INDIANA FARM BUREAU
INTERMOUNTAIN HEALTHCARE
IOWA HEALTH CARE ASSOCIATION
JOURNAL OF NURSING JOCULARITY 
KEANE, INC.
LIFE CARE CENTERS OF AMERICA 
LUCENT TECHNOLOGIES
MAGEE WOMEN’S HOSPITAL
MAYO CLINIC
MEDICAL MANAGERS CORPORATION 
MFA OIL 
MISSISSIPPI NURSES ASSOCIATION 
MISSOURI LOTTERY 
OKLAHOMA NURSES ASSOCIATION 
PENN STATE UNIVERSITY 
PREMIER, INC.
PROFESSIONAL WOMEN’S ALLIANCE 
ROCKDALE HOSPITAL ROSS LABS
ST. DAVID’S HEALTHCARE SYSTEMS
SALES AND MARKETING EXECUTIVES/TOPEKA
SCHOOL TRANSPORTATION SUPERVISORS OF NJ
SCRIPPS MEMORIAL HOSPITALS
SOUTH DAKOTA HEALTH CARE ASSOCIATION
STEINS, INC.
SUNGAURD
TENNESSEE MEDICAL MANAGERS
TEXAS STATE DEPARTMENT OF HEALTH
THE MOSES H. CONE GROUP OF HEALTH CARE 

SERVICES
THE VALLEY HOSPITAL
UNITY HEALTH SYSTEM
UNIVERSITY OF ALABAMA
WEST PETROLEUM MARKETERS
WELLS RURAL ELECTRIC COOP
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KARYN BUXMAN MSN, CSP

“I understand you were a smash hit (rated #1 on Main Platform) at the Million Dollar Round Table Meeting. 
Congratulations! No surprise to us! You’ll be pleased to know that you scored the highest audience ranking 
among all the speakers at our General Agents Conference. Thanks again for the major contribution you made to 
The Northwestern Mutual Life Insurance Company!”

Thomas R. Richards
CLU, ChFC
Northwestern Mutual Financial Network

“During this period of transition, change and continued uncertainty in the health care environment, the staff 
found your advice particularly valuable in helping us appreciate the real essence of our profession, and the 
importance humor plays in helping us handle stress and enjoy our work.”

Nancy Lakier
Associate Administrator Scripps Memorial Hospital

“Your high energy presentation was exactly the kind of information we need in these days of downsizing and 
reorganizations. The humor is readily available in the workplace now that we know where and how to look for it..”

Carolyn Merrick
American Society of Military Comptrollers

“The group is still buzzing about your presentation… they truly picked up many useful tips and advice on how 
creativity, imagination, and humor can impact the way they do business.”

Barbara Connell, CAE, CMP
Professional Convention Management Association


