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RICHARD WORZEL
MAKING THE FUTURE FUN & PROFITABLE

“Hands down, the most customized keynote presentation I have seen in 20+ years in the 
corporate event arena.”  – Actio Marketing for Choice Hotels

Every organization’s future is unique, which is why Richard’s presentation is crafted 
specifically for your organization. And the proof is that Richard forwards his speaking 
notes to the conference organizers shortly before the event, asking for their comments and 
suggestions on how he can move it even closer to the bulls-eye of what you need for your 
conference.

“Enlightening…Funny…Honest…One of the most interesting presentations by a most eye-
opening speaker that I’ve heard in a very long time”  – Comment from a conference on the 
future of IT

Richard knows that a conference needs the sizzle as well as the steak. His presentations are 
intriguing, challenging, useful, and even funny, but with take-aways that your conferees can 
use immediately.

People are always interested in the future, and the future is a topic that’s right for every 
conference. People come to your conferences to learn about and think about the future – and 
Richard makes the future understandable where it’s complicated, accesible when it seems 
threatening, and useful when it seems full of twists and turns.

Richard is a Chartered Financial Analyst, best-selling author, and today’s leading futurist. “A 
futurist needs to be useful as well as right. It’s not either-or, it’s both – and that’s what I aim 
for.”
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TOPICS 

RICHARD WORZEL

THE FUTURE IS NOW: PUTTING THE FUTURE TO WORK FOR PHARMA

The future will catch everyone by surprise, but those who recover most quickly, and respond most constructively, will be the 
ones to capitalize on disruption. That’s why accepting that the future is now is important: by planning and preparing for it, you 
can turn potential disasters into competitive advantages. That’s what putting the future to work means.

Futurist Richard Worzel is a Chartered Financial Analyst and business visionary with a long history of working with the 
pharmaceutical industry, including sitting on the Board of Directors of a subsidiary of a multinational pharmaceutical company 
for six years. 

In this presentation, Richard will work with [PharmaCo] to show how a futurist’s toolkit can help turn the future into a 
competitive advantage. Among the topics discussed are:

• What’s in the futures research toolkit, and what can such tools do for you?
• What are the threats to, and opportunities for, the pharmaceutical and health care industries, and how do you harness them 

to your advantage?
• In what ways will – and can – technology change the industry, and what should you be preparing for in the pharma space, 

especially in the uses of Artificial Intelligence, Evolutionary Algorithms, and 3D printing?
• How do you turn obstacles into competitive advantages? A lesson from what Richard told Disney Cruise Lines.
• What’s the best way to predict an unpredictable future?

Richard will leave you with pdf workbooks for a number of the futurist tools that you will be able to take back to the office, and 
put to immediate effect.

FINTECH & BEYOND: WHAT’S AHEAD IN WEALTH MANAGEMENT

The entire field of investment, finance, insurance, wealth management, and virtually everything else involving money is 
being disrupted by technology – so what’s next for wealth management advisors? Futurist Richard Worzel is not only a 
Chartered Financial Advisor, but a business visionary with a long history of working with financial companies and individual 
representatives and advisors, and his view is that there are real threats on the horizon – as well as great opportunities.

Fintech and robo-advisors are changing the marketplace for advice and money management, as well as the perceptions and 
expectations of clients, especially high-net-worth clients. Yet, AIs are not good at hand-holding or providing emotionally 
appropriate advice, especially during times of great market stress. And while computers may be really good at some tasks, 
they aren’t great at all tasks, which is why the successful advisor of the future will make use of AI, but complement it with old-
fashion understanding of a client’s needs as a whole person, and with insights about their specific situation. Moreover, there 
are futurist techniques that can help advisors prepare their clients for whatever is ahead, either a further boom, or another 
bust.

The forward-thinking advisor, then, will use AI, fintech, and new techniques in order to provide traditional advice, comfort, and 
success. After all, investing is a balance between eating well and sleeping well – something that computers don’t understand.
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TOPICS  (continued)

RICHARD WORZEL

RETAIL-TECH & TOMORROW: WHAT’S AHEAD FOR THE RETAIL INDUSTRY

We know that technology is disruptive. But the real surprises in the future of technology in retail will come from the 
interaction of technology with human beings.

Futurist Richard Worzel, C.F.A. is a business visionary who applies futures thinking to real world situations. In this presentation, 
he outlines how the future of the retail industry will be transformed by technology, including:

• The three keys to thinking about Artificial Intelligence, and why it is critical not to fall behind your competitors in using this 
difficult, but vastly powerful, tool.

• How to harness the Internet of Things, especially in combination with AI, to manage inventory, reduce shrinkage, and 
optimize customer experience.

• Why it’s critical to plan for customized customer experience – making each shopper a friend rather than a vehicle for 
another sale.

• Why retailers need to be aware of, and prepared for, the First Global Cyberwar.
• Why technology is helpful, but not enough – and where employees can become more valuable through technology rather 

than cost-centres to be eliminated.

Conferees will walk out of Richard’s presentation with a much clearer understanding of the landscape of tomorrow’s retail, 
and the part that technology will play in it. And they will have a clear place to start in preparing for a future that will be very 
different from the past.

Then, in a separate breakout session, Richard will first answer any additional questions, and then provide examples of how 
internal auditors can apply futures research tools to their own operations as a complement to traditional risk management 
tools.

BEATING YESTERDAY: FORGING THE FUTURE OF STEEL

In a world where the future is about disruption, the only prudent course for business owners and executives is to become the 
disruptors rather than the disrupted. That’s the focus of this one-day workshop.

Futurist Richard Worzel is a Chartered Financial Analyst with deep experience in business and finance, as well as a business 
visionary with 30 years’ experience in helping organizations plan and prepare for an uncertain tomorrow. In this workshop, he 
deploys three principal tools from the futurist toolkit:

• Environmental Scanning – Richard will start with an overview of the landscape of the future, touching on noted trends, plus 
those that are not yet obvious. The topics include the politics and consequences of climate change, 3D printing, Artificial 
Intelligence and its implications, the first cyberwar, Fog computing, and the Internet of Things, among other issues. The 
purpose of this scan is to alert participants of both looming and distant threats and opportunities, with an emphasis on how 
to take advantage of them.

• Innovation and the Opportunity Matrix – Many organizations swear that they are dedicated to innovation, yet the truth 
is that the people in such organizations often avoid innovating. Yet, there are tools for overcoming this problem, and 
converting an organization from one that looks on innovation as a from-time-to-time, when-we-have-time special event, 
into an everyday focus. One such tool is the Opportunity Matrix, which forces people to reconsider your industry and your 
operations in a new light, and come up with batches of new ideas.

• The Desired Future and Backcasting – Most people and organizations shy away from thinking about the future they really 
want because they are so used to being told they can’t have it. Accordingly, defining such a future is actually more difficult 
than most people think. To overcome this difficulty, there are tools that can help people identify just that future. Then, once 
that is done, Backcasting (as opposed to “forecasting”) allows you to put yourself in that future, and then walk backwards 
to the present. In the process, you identify both the stumbling blocks, and the hidden opportunities inherent in the path to 
achieving just what you want. This serves creates the groundwork for more traditional organizational planning tools.
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TOPICS  (continued)

RICHARD WORZEL

TOMORROW’S RISKS AND INTERNAL AUDIT: HOW THE FUTURE WILL SHAPE, AND BE SHAPED BY, INTERNAL AUDITORS

Futurist Richard Worzel is a Chartered Financial Analyst as well as a business visionary who has worked with accountants 
and internal auditors for many years. The Risk and Insurance Management Society raved that his presentations provided “A 
perfect balance of theoretical and practical”, and Johnson & Johnson said “The audience [was] absolutely captivated!”.

In this presentation, Richard zeroes in on how the future will affect Internal Audit, including:

• Artificial Intelligence – why its influence is going to be pervasive, risky, and revolutionary;
• How technology more broadly, including automation, Evolutionary Algorithms, the Internet of Things, and Fog computing, is 

going to drastically change the operational future of all organizations;
• Why a futurist’s approach to risk and risk management is different from the conventional view, and what Internal Auditors 

can gain by adding it to their toolkit;
• Why Internal Audit must continue to shift towards forward-looking as well as backward checking for the welfare of their 

organizations;
• The trends that are affecting industry, global trade, government, not-for-profits, education, and society, and how you can 

prepare for the changes to come.

Richard will end with an overview of futurist tools, and provide pdf handbooks to help conferees learn more, and then apply 
them to their own organizations and operations.

Then, in a separate breakout session, Richard will first answer any additional questions, and then provide examples of how 
internal auditors can apply futures research tools to their own operations as a complement to traditional risk management 
tools.

WHAT MAKES A CITY SMART? THE FUTURE OF “SMART CITY” INITIATIVES

Technology is often perceived as magic, and this misperception is often enhanced by the application of a catchy phrase. 
“Artificial Intelligence” (AI) is one such phrase, but so is “smart city”. Futurist Richard Worzel is a Chartered Financial Analyst 
as well as a business visionary and best-selling author. In this presentation, he identifies both the myths and the realities of 
smart cities, including:

• Why any smart city initiative has to involve large quantities of clean, timely, and relevant data, and why this also creates 
problems, both in terms of the work, and in terms of public perception.

• Why creating a smart city is more about careful thought, innovation, and planning than it is about sensors, apps, Big Data, 
and analytics.

• What role technology can, and can’t play, including the use of AI and analytics.

• Why identifying the problems, including solid waste, intelligent infrastructure investing, and climate change, is perhaps the 
critical part of the process.

• What tools can municipalities use to move their cities towards being smart cities?.

In addressing this last point, Richard will offer a futurist toolkit that includes techniques for innovation, structured 
brainstorming, and strategic planning that can help your people map out a structured approach to this sometimes amorphous 
and confusing topic. He’ll also give participants pdf handbooks describing how to make use of these tools that they can take 
back to their municipalities to initiate the strategic planning process.
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TOPICS  (continued)

RICHARD WORZEL

ARTIFICIAL INTELLIGENCE, HEALTH MANAGEMENT, AND THE FUTURE OF PHARMACY

Artificial Intelligence (AI) is the hot topic in technologies these days, but even though there’s a healthy dose of hype involved, 
there are still very good reasons why those involved in health care, but especially pharmacists, need to pay attention to how it 
is changing health care, pharmacy, and society.

Futurist Richard Worzel is a business visionary as well as a Chartered Financial Analyst. In this presentation, custom crafted 
for the • Pharmacists Association, he provides an overview of how technology generally, and AI specifically is changing all the 
rules, including:

• Drug discovery – Evolutionary algorithms have the potential to reduce the costs of drug discovery at every stage of research 
and clinical trials, and to rescue drugs that have potential, but might not otherwise make it through clinical trials.

• AI excels at multivariate analysis and pattern recognition, both of which are critical to developing new pharmaceuticals, as 
well as marketing them to the right people.

• AI will emerge that can support and assist pharmacists in checking that the proper prescription has been given, that it is 
appropriate to the consumer, and that it is the best economic choice for all concerned. It will never replace pharmacists as 
AI has no common sense, but it can become a powerful assistant.

• At the front of the store, AI can help with identify fraud, reduce shrinkage, improve accounting and make it both easier and 
more valuable as a strategic management tool, and improve physical security.

• The emergence of personal AIs for patients, today through smartphones, but eventually through virtual assistants, have the 
potential to revolutionize health assessments, medication management and monitoring, and crisis intervention.

• In combination with Cloud and Fog computing, virtual assistants could lead to the emergence of an integrated, global, health 
management system that would, among other things, revolutionize drug development, testing, and management.

As well as providing a road map of the future of health care, Richard will also provide insights about tools from the futurist 
toolkit to help you turn the uncertainty of the future into a competitive advantage.

DELICATE FRUIT, DELICATE FUTURE: WHAT’S AHEAD FOR BLUEBERRY GROWERS

Futurist Richard Worzel, C.F.A., is a business visionary with extensive experience in ag-related business, including fruit 
growers. In this presentation, he will discuss the wide range of future forces that will affect blueberry growers, including:

• Rising trade tensions & barriers

• A slowing global economy

• Tensions relating to GMOs vs. organic vs. conventional fruit

• Precision farming techniques to optimize produce, including Fog computing and the Internet of Things

• Robotics and Artificial Intelligence at all stages of growing, harvesting, packaging, shipping, and retailing

• Rising concerns over food wastage and sustainability

• The rising number and harshness of extreme weather events, all related to the effects of climate change.

Richard will provide a roadmap of the forces changing your business, and then provide a series of futures research tools that 
can help you plan and prepare for the uncertainties ahead.
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TOPICS  (continued)

RICHARD WORZEL

YOU SAY YOU WANT AN EVOLUTION? WHAT’S AHEAD FOR CPAS AND AUDIT COMMITTEES

Change is coming, and the pace of change is not only accelerating, but the rate of acceleration is increasing. But it’s not 
just the pace of change that will challenge audit committees; it’s also the wide range of where rapid, even radical change is 
happening that will be a challenge.

Futurist Richard Worzel is a business visionary as well as a Chartered Financial Analyst who has worked with CAs, CGAs, and 
CPAs on both sides of the border. In this presentation, he will provide a roadmap to the changes ahead in the future, including 
topics from technology, including:

• Blockchain technology, and how it will change all exchanges, not just commercial transactions;

• Artificial Intelligence, which will produce changes at least as profound and far-reaching as the introduction of the Internet;

• The Internet of Things (IoT), and how it will surround us with intelligence and watchers;

But technology isn’t the only thing that will change our world. Richard will provide a futurist’s view of risk and risk 
management, notably how to prepare for and even profit from uncertainty, and how to expect the unexpected. He will also 
touch on the range of unconventional risks corporations will need to prepare for, including:

• The power shifts in geopolitics;

• The potential for a full-out trade war, with Canada at the centre;

• Potential problems caused by government unfunded and implicit liabilities;

• Climate change;

• The decline in privacy, and the heightened risks involved in unethical behaviour;

• Automation and unemployment;

• The blurring lines of sexuality and sexual identity; and

• The #MeToo movement, racism, identity politics, and political correctness.

Richard will end with the introduction of a futurist’s toolkit, as well as handbooks on how to take advantage of them within a 
corporate setting.
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TOPICS  (continued)

RICHARD WORZEL

NON-PROFITS IN TOMORROW’S WORLD: WHAT’S AHEAD FOR THE NOT-FOR-PROFIT SECTOR

The world around is changing around non-profit organizations, and the principles that worked in the past won’t work as well, 
or perhaps at all, in future. Futurist Richard Worzel is a Chartered Financial Analyst as well as a business visionary. In this 
presentation, he outlines the forces that are changing the world that will affect non-profits, including:

• The widening disparity between the small number of haves (“The 1%”) and have nots, which has major implications for 
charitable giving;

• The aging of the population, which implies more retirees with time on their hands, and inclinations to be involved in 
worthwhile causes – if those causes look like they can achieve their goals;

• The polarization of American politics, with implications for taxation, rules surrounding charitable giving, and regulation of 
non-profits;

• The rising number of people who are being left behind by globalization and, increasingly, automation; and

• The spreading costs of climate change, leading to more extreme weather events that impoverish a steadily rising number of 
people.

Meanwhile, the not-for-profit sector is changing as well, with new business – non-profit hybrid models, such as Union & Fifth, 
emerging that challenge old orthodoxies about how the sector should operate.

In this rapidly mutating environment, the need for innovation among non-profits becomes crucial, and may be the difference 
between survival and failure. To address this, Richard will cite examples of non-profits that have made the leap, and then turn 
to some of the tools that futurists use to help organizations invent a new future for themselves, and the people they serve.

INNOVATION IN FINANCE: GREAT OPPORTUNITIES, TERRIFYING CHALLENGES

The entire financial industry is undergoing massive changes, with consolidation (to the extent permitted) among the major 
players, plus the prospects of assaults by fintech and insurtech new entrants. Futurist Richard Worzel is both a business 
visionary, and a Chartered Financial Analyst. In this overview of the future of the financial industries, he discusses the 
challenges and prospects for new players including:

• How technology is threatening traditional banking and investment players, including crowdsourced disintermediation for 
loans, mortgages, and deposits; the application of Artificial Intelligence to investment research and portfolio management, 
as well as to insurance; as well as the prospects for what happens beyond online and mobile banking.

• The Big Five schedule 1 Canadian banks have seen off all comers, from American commercial banks to niche market 
domestic upstarts to credit unions. Yet, they are widely disliked by the Canadian banking public. Innovation remains the only 
way for any new player to seriously challenge them.

• Meanwhile, the same technologies that threaten the financial industry also make it possible for new entrants to move 
towards friction-free finance for clients, and, if done properly, to create a superior client experience.

After exploring these issues, Richard circles back to talk about why organizations that claim to be devoted to innovation 
actually loathe it and seek to avoid it whenever possible, and what perceptive leaders can do to change that. Creating an 
innovation organization, where innovation is an every-day thing, rather than a once-in-a-while, when-we-have-time rarity is the 
crucial task for anyone seeking to overcome the enormous obstacles surrounding finance, and penetrate the lucrative heart of 
the financial industry.
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WORKSHOP

RICHARD WORZEL

STRATEGY, TACTICS, AND INNOVATION: CREATING THE FUTURE YOU WANT
Prussian military theorist Carl Von Clausewitz (1780-1831) once said that the only purpose of strategy is to make your tactics work. 
This contradicts the modern perception that strategy is handed from on high to the front-line troops, who are stuck with trying to 
implement it. 

But Von Clausewitz’s observation makes sense: you start with what you do best (your tactics), and build your strategy around that. 
Yet, there’s more to a successful strategy today than just playing to your strengths, because there are so many changes happening in 
so many different areas, that what worked yesterday won’t work as well tomorrow, and may not work at all the day after that. This is 
where innovation becomes critical.

Focused innovation has many parts. Futurist and innovation specialist Richard Worzel is a Chartered Financial Analyst as well as a 
business visionary. In this overview of the innovation process, Richard disassembles the process of innovation to enable your trustees 
to go back to their institutions with better insight and an action plan. Among the topics he will cover are:

• Overcoming the barriers to innovation – Although organizations claim to embrace innovation, there are powerful disincentives to 
innovate, both professional and personal, that can sabotage creative innovation. Once these are identified, there are techniques that 
can overcome them, and create the mindset necessary to becoming an innovation organization.

• Understanding what future you might face – Innovation doesn’t happen in a vacuum, nor in isolation. As a result, you must assess the 
future you might face through environmental scanning, and consider what possible futures you might face, then develop contingency 
plans to deal with these possibilities through scenario planning.

• Using techniques to foster creativity – Creativity is both a talent and a skill, and there are techniques that can increase your skill 
in exercising creativity. Richard will introduce a specific suite of techniques in the Opportunity Matrix, which shifts the focus of 
attention beyond the everyday to force people to look at everyday events in a new light, and to develop hundreds of new ideas, which 
are then sifted for the most interesting, most promising, and those that play to your greatest strengths.

• Walking into the future you really want – The Desired Future is a technique for clarifying the vision of a future you really want to have 
happen, rather than settling on whatever you allow to happen. Then Backcasting helps you place yourself in that future, and walk 
backwards into the present, identifying the steps you will need to take to achieve the future you want, as well as the obstacles you 
will need to overcome.

Richard will start this process by identifying some of the critical changes facing colleges, and their students, including the employment 
squeeze created by two major drivers of change; the potential, and potential threats from Artificial Intelligence; the exponential 
emergence of robots and automation; and the revolution in pedagogy being fostered in the private sector.

Conferees will leave this session with a greater understanding of what the future holds, and a toolkit to help them prepare for 
the tasks ahead.
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RICHARD WORZEL

3Com
A.C. Neilsen
Abbott Laboratories
Agri-trend Group of Companies
Alberta Library Conference
American Marketing Association
American Society for Quality
Amgen
Annual Defined Benefit Conference
Association of Home Office Underwriters
Atlas Van Lines
BASF Agricultural
BBM
Bell Canada
BMO Financial Group
California Farm Bureau Federation
Canada Deposit Insurance Corporation
Canada Life
Canada West Equipment Dealers Association
Canadian Information Processing Society
Canon
Cauldwell Wingate
Classroom Connect
Coca-Cola
Costco
DaVita
Deloitte & Touche
Dole
Effem
Endurance Insurance & Reinsurance
Ernst & Young
Farm Management Council
Faultless Starch/Bon Ami Company
Federated Co-operatives
Foodservice Consultants Society International
Ford
Genworth
Hoechst Marion Roussel
Hoffman-Laroche
House of Commons of the Government of Canada
IBM
ICS Advent
IMAX Corporation
IMS Health
Institut québécois de planification financière
Johnson & Johnson

KPMG
Lexus
Life Sciences Summit
London Life
Manulife
McKesson
Merrill Lynch
Microsoft
Missouri Tourism
Nissan
Portland Cement
Proctor & Gamble
Produce Marketing Association
RBC Financial
Risk and Insurance Management Society
Rogers Media
Scoular
St. Lawrence Cement
Standard Life
State Farm Insurance
Sun Life
Surescript
Sysco
TD Bank
The Harris Bank
The Soap & Detergent Association
Toronto CFA Society
U.S. Navy
Western Transportation Advisory Council
World Congress on Industrial Biotechnology and 
Bioprocessing
Xerox
Yahoo!
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RICHARD WORZEL

“Richard Worzel is one of the smartest and most 
creative speakers I’ve seen on a stage. He knows 
how to keep the attention of the audience with 
his leadership skills. It was interesting to see 
him incorporate his talent in a presentation style 
that engages and motivates participants to put 
the knowledge that he passes on into action. I 
got incredible feedback from many participants 
about how inspired they are to transfer what they 
learned in your session into their professions as 
Chief Administrative Officers across the country.”

Canadian Association of Municipal Administrators

“…you are a futurist worth listening to, and not 
just someone with a slick and shiny message.”

Canadian Hardware and Housewares 
Manufacturers Association

“Richard was a fantastic speaker at our National 
Sales Meeting. We’re a multi-generational tech 
company with a very broad range of knowledge, 
backgrounds and talents. Richard customized his 
entire presentation to fit the entire group’s needs - 
and got us thinking about how we need to lean on 
each other to be a successful company. Great stuff!”

AVI Systems, Bloomington, Minnesota

“What sets you apart from most professional speakers 
is your willingness to learn about our industry and 
to work with us through two sets of revisions to 
your talk. … It’s almost unheard of for a speaker 
to take such pains, and we appreciated it.”

World Congress on Industrial Biotechnology 
and Bioprocessing, Orlando

“The Gulf Coast Power Association had Richard 
Worzel address the 2016 Fall Conference on issues 
that may impact the electric power industry in 
the future. We were looking for a speaker that 
could address industry blind spots, in other words, 
what future issues are evolving outside of the 
electric power industry that could impact how, 
when and where business is transacted in this 
industry. Richard delivered. His presentation gave 
the conference attendees things to think about 
after the conference…along with the message that 
even if they did not…someone else is. Great food 
for thought. If you have an industry that needs 
to consider its “blindsides”, I recommend getting 
Richard to give his perspective of the future.”

Gulf Coast Power Association, Austin, Texas

“The only thing we could have done better was 
to have invited you to speak sooner!”

Standard Life

“What sets you apart from most professional speakers 
is your willingness to learn about our industry and 
to work with us through two sets of revisions to 
your talk. … It’s almost unheard of for a speaker 
to take such pains, and we appreciated it.”

World Congress on Industrial Biotechnology 
and Bioprocessing, Orlando

“This is the third time we’ve used Richard’s 
services … I very much doubt we would have 
been able to accomplish anywhere near as 
much without Richard’s guidance.”

Caudwell Wingate, New York City
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RICHARD WORZEL

“You not only met, but clearly exceeded our 
always high expectations for this select 
client event. …Where will we find another 
speaker capable of following your act?”

Endurance Insurance & Reinsurance

“Your presentation fit perfectly with what we’ve 
been trying to put forward to our selling partners”

Motorola Solutions, Las Vegas

“The session itself was nothing short of our most 
successful retreat to date. …The audience was 
so engaged in the discussion [that] they asked 
Richard to return after lunch for another hour and 
to join the group for dinner on Saturday night.”

CEO Edge, Miami Beach

“We’re still getting rave reviews about your keynote! … 
I have worked with countless speakers in my 15 years 
of experience, and I can say that it’s rare to encounter 
a presenter willing to customize as you did.”

Greater Washington Society of Association Executives

“For the first time in the history of  our 
event, every single [prospective client] 
contacted us to make an appointment.”

Integral Wealth Securities

“I really valued your unique approach in working 
closely with me…What we got was an entertaining 
and powerfully provocative keynote address.”

Ontario Energy Board

“We invited and almost challenged you to speak about 
Global Trends and excite and motivate a group of 
veteran International Marketing Representatives, 
but with your engaging delivery and extremely 
impressive visuals you certainly rose to the 
occasion and surpassed our requirements!”

IMAX Corporation

“This was the second time I’ve used Richard as a 
keynote…he is the most prepared keynote I’ve ever 
worked with…worth every nickel of investment!”

Saskatchewan Institute of Agrologists

“HSBC was thrilled and I wouldn’t 
hesitate to use Richard again.”

HSBC Bank

“Enlightening…Funny…Honest…One of the most 
interesting presentations by the most eye-
opening speaker I’ve heard in a very long time”

Canadian Information Processing Society

“Richard was, once again, the most highly 
rated speaker at the Conference.”

Foodservice Consultants Society International, Minneapolis

“Richard Worzel was a pleasure to work with. 
He took extra time to cater his message 
specifically to meet the needs of our very 
unique audience—no canned speeches here!”

International Foundation of Employee Benefit Plans, Calgary
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RICHARD WORZEL

“In engaging Richard Worzel as our Keynote … we 
made the best choice for our audience. Richard was a 
pleasure to work with from the beginning… He is very 
charismatic and confident in his message, which sat 
well with our audience as they are forever planning 
for the future. We would ask him back in a heartbeat”

Annual Defined Contribution Plan Summit, Banff

“A perfect balance of theoretical and practical … 
Richard’s presentation was awesome! He 
totally knew his subject matter, spoke off the 
cuff and with complete candor. His insights 
(although somewhat terrifying to consider) 
prompted out-of-the-box thinking.”

Risk and Insurance Management Society

“The results were beyond expectation. … we 
had 200 more attendees than projected.”

Great Pacific Management

“As an independent event planner, I would grade 
Richard Worzel’s presentation a 10 out of 10! Richard 
not only made sure that I had all of the information 
I needed, but he also spent a considerable amount 
of time with my client to make sure that his 
presentation was relevant, timely and ‘spoke’ directly 
to the issues being faced by the delegates.”

HPB Association Management Services

“Richard was a complete professional and a fabulous 
speaker. … He went above and beyond the average 
speaker to give me whatever I needed in order to 
offer my members exactly what they needed.”

Toronto CFA Society

“You kept the interest of the Ph.D’s in the 
room without losing the non-scientists 
in the audience. Not an easy feat!”

Life Sciences Industry Summit, New York

“You held the audience captive.”

Farm Business Management Council

“You spoke to a group that was up all night…
One of our vide-presidents turned to me and 
said, ‘That’s the best thing I’ve heard in ages’”

Rogers Media

“Richard’s presentation style was nothing short 
of excellent. … During his presentation a note 
was passed to me by one of our committee 
members indicating that “Richard was a great 
choice, the audience is absolutely captivated.”

Johnson & Johnson




